D | 1 4V8

Branding Guidelines 2010

Communicating the
Nexaira brand
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Introduction

Nexaira as a wireless data solutions company is adaptable and efficient. Nexaira pioneers cutting edge technology
to stay current and ahead of the market curve. As a company Nexaira strives to make an indelible mark on the
wireless industry. This is the personality of our brand and the spirit we convey in our visual appearance.

Speed

Ease of Use
Reliability
Consistency
Clarity
Intelligence
Flow

These listed traits are attainable through continuity in our design. This promotes ease of use and comprehension across
multiple media types. This provides our customers with a stronger level of understanding and comfort.



Color Definitions

The primary color scheme that has been selected is blue and orange, along with the standard gray scale.
Blue

Blue conveys importance and confidence without being somber or sinister,

hence the blue power suit of the corporate world and the blue uniforms of police officers.
Long considered a corporate color, blue, especially darker blue, is associated with intelligence,
stability and unity.

Light blue is associated with health, healing, tranquility, understanding, and softness.
Dark blue represents knowledge, power, integrity, and seriousness

Orange

Orange represents enthusiasm, fascination, happiness, creativity, determination, attraction, success,

encouragement, and stimulation. To the human eye, orange is a very hot color, so it gives the sensation of heat.
Nevertheless, orange is not as aggressive as red. Orange increases oxygen supply to the brain,

produces an invigorating effect, and stimulates mental activity. It is highly accepted among young people.

As a citrus color, orange is associated with healthy food and stimulates appetite. Orange is the color of fall and harvest.
In heraldry, orange is symbolic of strength and endurance. Orange has very high visibility, so you can use it to catch
attention and highlight the most important elements of your design.



Color Palette

Primary

Pantone 2757C
#06357A
R5, G53, B122

Secondary

Black
#000000
RO, GO, BO

Pantone Cool Gray 11C
#717074
R113,G112, B116

-~

White
#FFFFFF

R255, G255, B255

.

~
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Pantone DS 214-1C
#007DC5
RO, G125, B197




Logo - Color

Perfered Treatment

The perferred color treatment of the NexAira logo is on a white background the
text logo should appear blue with gray symbol.

l l Primary logo use.
Preferable for use with white
l l m ©f lightly colored backgrounds

Logo Colors

uNEXAIRA.

HNEXAIRA.

HNEXAIRA.

Utilize the all white Nexaira
logo for dark or deeply colored
backgrounds of 60% opacity
or more.

Secondary preference.

Some backgrounds like photographs
images can be saturated. In those
secenarios where the other options
are not possible use the solid black
or solid white logo to obtain best
possible visibility.

Pantone Cool Gray 11C

Pantone 2757C



Logo - Spacing

A minimum amount of clear space must surround the
logo at all times. This space is equal to the height of the

small “A”in the Nexaira inc. logo.

In general, a larger amount of visually uninterrupted

space should be kept clear for optimal visibility.

Web Minimum 190 px

52 px

152 px

<

36 px

To ensure quality reproduction on the web, the logo must

appear no smaller than 36 pixels in height.

Print Minimum 2510

» HNEXAIRA. |

2in

To ensure quality reproduction in print, the logo must
appear no smaller than .5 inches in height.



Logo - DO NOT

Shown here are just a few examples of what not to do with the Nexaira inc. logo. Always treat the logo
with care and use only authorized electronic artwork available from Nexaira’s marketing department.

The following rules apply to all variants of the Nexaira inc. logo artwork.

NEXAIRA. >
]

DO NOT use the Nexaira word mark DO NOT use the symbol without the DO NOT alter the placement of the
without the symbol. Nexaira word mark. word mark and symbol.

===_NE RA.

DO NOT rotate the symbol. DO NOT alter the scale relationship DO NOT place the logo against a
of the word mark and symbol. background that offers insufficient
contrast.

DO NOT lockup copy or other DO NOT alter the logo. DO NOT place logo in a shape.
graphic elements to the logo.



Trademarks and Registration marks

Use of Nexaira’s trademarks are permitted when used in conjunction with the appropriate trademark attribution statement.

The statement should be formed as follows:
The (logo / word mark) is a (registered) trademark of Nexaira Inc. Other trademarks are property of the respective owners.
©2010 Nexaira Inc. A Nexaira wireless company.

The following is a property listing of licensed trademarks of Nexaira Inc.

Nexaira™

Nexaira Inc.™
NexConnect™
NexWave™

i3 GUI™
XtremeSpeed™
NexWare™

Powered by NexWare™
Powered by Nexaira™
NexRFID™
NexSecure™
NexCall™



Typography

Nexaira has selected the Myriad Pro family of fonts for use in print. This font family is used consistently across packaging designs
and printed collateral and should be used on any Nexaira co-branded designs.

The most frequently used font styles are as follows:

8pt

Myriad Pro Regular
Myriad Pro Italic

Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold

Myriad Pro Bold Italic

12pt

Myriad Pro Regular
Myriad Pro Italic

Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold

Myriad Pro Bold Italic

24pt

Myriad Pro Regular
Myriad Pro Italic

Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold

Myriad Pro Bold Italic



Contact

The Marketing Department at Nexaira is always available to assist with the implementation of our trademarks. Please contact us
with any questions about thses brand standards and for approval of designs that use our marks.

Marketing Director
Colleen Guiltinan

e-mail cquiltinan@nexaira.com
phone 858-455-4870

The Nexaira, Powered by NexWare and i3 Graphic User Interface icons are registered trademarks of Nexaira Inc. Nexaira Inc., A Nexaira Wireless Company ©2010  www.nexaira.com





